Connectivity aw

Honeywell’s 2014 In-flight Connectivity Survey finds that
superior in-flight Wi-Fi is becoming increasingly influential
on a passenger’s buying and wireless usage behavior,
including flight selections.
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Learn about Honeywell’s Connectivity Solutions:

aerospace.honeywell.com/priorities/connectivity Honeywell

The Honeywell 2014 In-flight Connectivity Survey was conducted by Kelton Global between June 6-19,
2014, among 1,045 Americans ages 18 and over who have used in-flight Wi-Fi in the past 12 months.
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